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Research goal and objectives: 
Among the determinants of cultural consumption, cultural capital and preferences 
stand out. However these are unobserved traits that are usually indirectly 
measured through observed variables and actual outcomes: most applied studies 
on individual’s cultural engagement usually rely on binary indicators 
(participation) or count frequency data (intensity) to infer the heterogeneity in 
tastes. Yet the complexity in individual behavior is only partially addressed within 
this modeling framework, especially in the cultural industries where variety is key 
in understanding choices. In this paper we propose an analysis of cultural 
consumers’ preferences by looking at the different genres of recorded music 
individuals purchase and use. By classifying individuals according to these two 
attributes we aim at better explaining consumers’ behavioral patterns. 
 
Background and research questions 
 
The study of music genres has a long tradition in the sociological literature. 
However there has been fewer interest in incorporating them in order to explain 
participation in the recorded and/or live music market from a 
managerial/economic perspective. In a previous paper (Montoro and Cuadrado, 
2016) we formulated a demand model that integrated genre-breadth/genre-
variety as a key explanatory variable. Results showed that there was a non-linear 
relationship between genre-breadth (measured as an index) and the engagement 
of consumers with live music, where the individuals who tended to show a greater 
propensity to participate, other things equal, being those that showed a certain 
variety in music tastes: neither simple (i.e. individuals focused in one/two genres) 



nor extremely wide (individuals extremely exuberant in their tastes according to 
the genres of choice). The limitation of the previous analysis lies in the way genre-
breadth was measured (as an index of the % of genres chosen form a closed list), 
as it does not allow to discriminate among different music genres. In other words 
the previous proposal is rather quantitative and reduces all genres to a common 
units, while not taking into account the qualitative differences between them.  
 
In this research we expand the previous approach by identifying behavioral 
patterns and clustering individuals based on the music genres of choice. This 
implies focusing on the categorical nature of music genres in order to relate it to 
recorded music participation. Research questions raised by this approach are 
about the number and main traits of the segments of recorded music users among 
the population according to genre choices. 
 
Methodology 
The proposed research analyses genre breadth in a sample of music 
users/consumers in Spain. To this end we use the data from the Survey of Cultural 
Habits and Practices 2014/15, a survey-based research that aims at describing 
cultural habits and participation in Spain for individuals over 15. In it, information 
about the different music genres individuals use or purchase is provided.  
 
The methodological approach involves two steps: 
 

1) In a first stage we classify individuals by using a latent class model into 
different categories in two dimensions. We do so by using the breadth of 
genres (used/consumed) included in the survey as a set of binary indicators 
that allow us to identify a latent trait (related to preferences) that segments 
individuals. As an additional outcome a cross-tabulation of the results 
provides insights about the relationship between consumption and use of 
music.  

2) In a second stage a multiple correspondence analysis is put forward to 
analyze the association between genres of choice in the proposed 
dimensions. Not surprisingly, we choices in both to be correlated, however 
there should also be differences as the degree of engagement with recorded 
music is different in both cases. 

 
The descriptive analysis of individuals and their involvement with different music 
genres in different aspects of music (live/recorded) is a by-product of the analysis. 
 
Main Results 
At this stage only preliminary results are available. Using the 17 different genres 
included in the survey,1 it is found that individuals can be classified in four clusters 
when using purchased genres as manifest variables, and seven clusters when 
considering genres that individuals use. This suggests more homogeneous tastes 

                                                        
1 These are: Blues/Soul, Spanish Pop-rock, Latin Pop-rock, Other Pop-rock, 
Flamenco, New Flamenco, Adult-oriented, Electronic, Reggae, World Music, Jazz, 
Hard-rock and Metal, Dance music, Singer-songwriter, Children music, Spanish 
Folk, Rap and hip-hop. 



among purchasers than users that could be linked to different patterns of behavior, 
e.g. formed preferences vs. discovery/variety-seeking behavior. Additionally the 
cross-tabulation of both classifications provides a method for identifying the 
association between categories in both attributes, which can be related to 
individuals’ cultural capital endowment and other popular music-related 
competences. 
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